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CHAPTER II 

 

INTERNET – THE SOCIAL TECHNOLOGY AND SOCIAL NETWORK 

 

Since the industrial revolution in the 1700’s and Gutenberg’s invention of printing press 

in the 1500’s, no other technological advance has impacted on a big scale Society as the 

Internet.1 Nobody in this actual world is out of the influence sphere of this (the "data 

sphere"), and day-by-day its importance is increasing in hundred of thousands of new 

users in networked Society and Society in general.2 There have been many technological 

dawns in the last 30 years, during which the desktop computer and the Internet have been 

developed but there have been similar dawns throughout the 20th Century in the area of 

film, radio, records, broadcast television, audiotape, videotape, programmed learning 

machines, etc but the exponential growth in Information technology (IT) is remarkable.3 

In last five years, the revolution in IT has resulted in innovations that are having 

increasingly visible effects on the life of the average Internet user of Society.4  These 

developments affect not only how people work, but also where they work, how much 

they work, or with whom they interact face to face or electronically in Cyber Society. 

Internet has made the world a smaller place. It has changed the way in which individuals 

communicate and maintain relationship with each other at National & International 

level.5 The World Wide Web is not restricted by geographical, social or political 

boundaries & hence is a very effective tool to carry out any kind of social activity be it 

the economic, political, Administrative, educational, religious etc.6 The expenditure 

procured can also be considered negligible as compared to other means of doing the 

same.7 The common uses of Internet include WWW, FTP, IRC and other Chat programs, 

Usenet, Real time Video and audio. Hence Internet Society is “Technological Society”, 

Some also calls it as “ Online Society”,  “ Online Community”, Virtual Community”,  

“Global Village” etc which is having collection of communities as well as collection of 

technologies, and its success is largely attributable to both satisfying basic societal as 

well as utilizing the community in an effective way to push the infrastructure forward.  

This new technology has penetrated both the home and the workplace in Society and has 

influenced the way we interact with one another on a daily basis.  By changing how we 
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communicate, the Internet has also changed the nature of our relationships in Society, 

both personal and professional.8 

 

There is no doubt that now we're living in a technological age. The study done in 2000 by 

Computer Industry Almanac Inc., reported that more than 400 million people across the 

globe use the Internet, up from a mere 3 million in 1994. That number could reach 1 

billion by 2005.9 This means each day, more and more people are reaching out to join the 

Cyber world. Our everyday live, from how we shop and spend our leisure time to how we 

work, is influenced by Internet use today. People are logging on to search for jobs or post 

their resumes at such places like Career Builders or Monster Board. Even websites are 

being used to organize lives major events.10 Family ancestries can be uncovered. Lost 

relatives can be found. Loved ones are keeping in touch via Web-based family 

communities. Significant others are found through games, chats, and email in this new 

technological Society. In a variety of ways people are domesticating the Internet--turning 

a technology invented for scientists and elaborated for electronic commerce--into a 

household feature.11  People use the Internet for pleasure, to communicate with family, 

friends, and strangers, to track sports and popular culture, to listen to music, to play 

games and to pursue specialized interests.12  These pleasurable uses supplement and for 

many people are more important than the practical uses of the Internet for jobs, school, 

and shopping. The Internet is touted--usually by the same people who have made 

"Information Superhighway" a household phrase--as an incredible resource for learning 

and research. More so than ever before, "no man is an island". Many Researches and 

Scholars have predicted about a day when all the members of the Society will be 

connected in this world of Information Superhighway.13 That is like a huge net all the 

individuals will make the individual nodes. Now all major telephone company provides 

Internet access. Cable TV and telephone companies has already started testing high-speed 

data links between central computer systems and individual households, what's on the 

Internet now is expected to be in most homes by the end of the decade.14 

 

Hence our Society is becoming more and more dependent on computer networking not 

only for information but for fun and entertainment as well. The Web is very new, but it is 

http://www.careerbuilders.com/
http://www.monsterboard.com/
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already changing the way Universities, School, Colleges, Business, Work places, Home, 

and Individual etc connect, and promote themselves to the public. Indeed, it is changing 

people and Society because of its powerful potential. And this powerful potential is that 

"Information technologies15 are motivating, creative, interactive, provide variety, and 

promote meaningful learning through the cyber network in the social structure and 

becomes “Social Network" and as a result it ultimately becomes the “Social 

technology”.16  

 

I. THE INTERNET EXPLOSION AND SOCIETY 

 

It was approximated that there were approximately 605.6 million users worldwide in 

2000.  The US & Canada, Europe, and Asia dominate those figures with 92% of world 

Internet usage with the remaining 6% is from Latin America, and 1% each from Africa 

and the Middle East.17 It is projected that in the year 2005, approximately 75% of US 

households will access the Internet.18 The growth rate of Internet hosts in the US and in 

the EU alike appears to have stabilized at a proportional pace that brings slightly less than 

a doubling every 12 months. At that pace Europe is lagging behind US in the absolute 

number of hosts by some 15 months, but the parity in their rates of advance implies there 

is no immediate prospect for the US lead to shrink. But over the course of the mid-1990's 

the rate of increase recorded in Japan, Canada and Australia, and a fringe of other smaller 

markets was appreciably faster than in the US and the EU.19 Hence in order to evaluate 

Internet explosion around the global Society there is the need to check how Many are 

Online?20  

 

a. Global Scenario 

To estimate how many people are using the World Wide Web here is the statistical 

profile of the various country for the year 200021: 

 

• According to the statistical profile there are an estimated 429 million people 

online globally, but even this staggering number is small when considered in 

context. For example, of those 429 million, fully 41% are in North America. Also, 

429 million represents only 6% of the world’s entire population.22   
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• The United States has more computers than the rest of the world combined. 

• When assessed by region, Internet use is dominated by North Americans. 

• 41% of the global online population is in the United States & Canada  

• 27% of the online population lives in Europe, the Middle East and Africa 

(25% of European Homes are online)  

• 20% of the online population logs on from Asia Pacific 

(33% of all Asian Homes are online)  

• Only 4% of the world’s online population are in South America 

• Internet telephone accounted for 5.5 percent of International traffic in 2001.23 

New forms of computer mediated connectivity, not using the Internet, are 

developing over smart mobile phones and personal digital assistants (such as 

Palms). Countries such as Japan and Finland are leading in this, with North 

America lagging behind. 

Taking advantage of Survey 2000’s data from 178 countries, NetLab has also compared 

the users and uses of the Internet in North America with users in other developed 

(OECD) countries and in less-developed counties. In addition to the cautions noted 

above, the sample was further affected by the availability of the survey only in the 

English language.24 The growth of the WWW since the early 1990s has been widely 

advertised in the popular and business press and indeed the pace of expansion in the 

volume of WWW traffic has been spectacular even in relation to the total flow of data on 

the Internet backbone.25 In March 1995, when the NSFNET ceased publishing such 

statistics, the WWW accounted for about a quarter of the total data flow, whereas an 

estimate made two years later conservatively put the share in the neighborhood of two 

thirds.26 The global research suggests that the Internet is not a self-contained online 

world. Rather than operating at the expense of the “real” face-to-face world, it is a part of 

it, with people using all means of communication to connect with friends and relatives. 

The Internet is another means of communication, which is being integrated into the 

regular patterns of social life. The research Firm Ipsos-Reid following statistic 

Internationally for the year 2001 and 2002 which are as follows27:  

 

 

http://www.ipsosreid.com/
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2.1 Ipsos Reid Internet Users International Statistics 2001 

World Total 580.78 million 

Africa 6.31 million 

Asia/Pacific 167.86 million 

Europe 185.83 million 

Middle East 5.12 million 

Canada & USA 182.67 million 

Latin America 32.99 million 

 

 

Even among highly developed nations, there exist vast differences in the availability of 

home Internet access. Sweden ranks as the nation with the highest percentage of home 

Internet connections at 61%, Spain trails the list with only 20% of its homes connected.28  

2.2 Ipsos Reid Internet Users Statistics –2002 

 

 

http://www.nua.ie/surveys/how_many_online/world.html
http://www.nua.ie/surveys/how_many_online/africa.html
http://www.nua.ie/surveys/how_many_online/asia.html
http://www.nua.ie/surveys/how_many_online/europe.html
http://www.nua.ie/surveys/how_many_online/m_east.html
http://www.nua.ie/surveys/how_many_online/n_america.html
http://www.nua.ie/surveys/how_many_online/s_america.html
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The rapid diffusion of the Internet is not a unique U.S. phenomenon. According to data 

compiled by the Organization for Economic Cooperation and Development (OECD) from 

various nations, the rise in Internet use is truly a global phenomenon as shown below in 

fig. 2.3.29  

 

2.3: Individuals Using the Internet from any Location, Selected Countries, 1999 and 2000 
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Note: EU country estimates are for February 2001 and US estimates are for August 2000.

Source: European Union, http://europa.eu.int/information_society/eeurope/index_en.htm and U.S. Department of Commerce, 

Economic and Statistics Administration.

 

The growth of the Internet, and the explosive proliferation of services offered on the 

World Wide Web (WWW) forms only one facet of the information technology 

revolution, but it is so striking as to have become emblematic of the larger 

developments.30 Today the Internet is composed of a collection of utilities that allow the 

transmission of data, images, video and voice in Society. The main principal components 

are FTP (file transfer protocol), Telnet, Netnews, E-mail, Gopher and WWW. Compared 

to other technologies, the Internet can still be considered to be in its infant stages.  

All the above facts and statistical details shows that Internet usage in Society worldwide 

is growing at an exponential rate.31 
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b. Indian Scenario 

Indian Society can also be seen today boasting of an ever-increasing user base whose 

understanding of the Internet is at par with any advanced nation worldwide. The web is 

indeed becoming a household name, especially amongst the upward mobile Indian - a 

fact that holds tremendous promise for e-commerce activities. Massive proliferation of 

the Indian Internet user base is already showing signs of significant growth in Internet 

advertising and electronic commerce.32 This rapid expansion has spurred businesses to 

devote larger portions of their marketing budgets to Internet advertising. Thus even in 

developing Society like India it is very rare these days to find a person that had not heard 

the term Internet and had never used it directly or indirectly. And now a days it is more 

rare to find among individuals of upper class, middle class and even a few among lower 

class of Indian Society someone who does not have an e-mail address among literate, 

updated and progressive people. In India also Religious, Governments, and Private 

institutions rely heavily on Internet to inform the people, to conduct business and to 

manage their organizations. Thus due to the growing number of people going online, the 

widespread affect the Internet has on Society can be felt not only in the most 

industrialized nation but even in the developing country like India. Every day millions of 

people go online and surf the net in search of news, products and even spiritual guidance.  

 

i. Internet Diffusion in India 

In initial stages lack of infrastructure and terrestrial telecom facility in Indian Society has 

greatly hindered the progress of Internet diffusion. But with the government taking the 

initiative and providing tax benefits and MNC coming in hordes to capture this 

investment opportunity the scenario is dramatically changing. Even the Government of 

India favors development of this sector. According to Mr. Dewang Mehta, President of 

NASSCOM, "Over the last few months, the Government of India, especially the Prime 

Minister and his office as well as the Ministry of Information Technology have made 

several landmark decisions that have helped grow Internet penetration in India from a 

mere base of 170,000 subscribers in November 1998 to more than 1 million subscribers 

as on June 30, 2000."The increase of over 8 lakh (0.8 million) subscribers in India in the 

last 20 months can be directly attributed to the private ISP policy announced by the 
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Government of India."  The Indian IT journey to greater heights was initially chartered by 

private industries and IT professionals who wanted to be amongst the best in the world. A 

bunch of upstarts a decade back unleashed a trail of achievements, which cascaded and 

has created the most compelling brand - the Indian IT professional. The market segments 

shaping the future of the industry are IT software and services export, IT enabled 

services, the domestic IT market, Telecom infrastructure and Venture capital  

 

ii. India Connectivity Statistics33 

Population: 1,049,549,00034  

Internet Country Code:     .in 

Internet Hosts: 78,595 (2002) 

Internet users: 16,580,000  

Average charge for 20 hours of connection: 7 euros  

DAI*: 0.32  

Situation**: middling 

Number of telephone main lines (per 100 people): 3.6  

Number of mobile subscribers (per 100 people): 0.5 

Number of Internet users (per 100 people): 0.9 

Number of personal computers (stock per 1,000 pop): 7.2 

 

The Indian Internet market, during the year 2001, witnessed a steady growth in terms of 

subscribers.35 The number of active subscribers touched 1.5 million in March 2002 

representing an increase of 30 percent over the 1.1 million figure in March 2001. (These 

figures excludes users of free ISPs as well as inactive accounts.) NASSCOM estimates 

reveal that nearly 85 percent of PC owning households already subscribes to the net, the 

same is true of business establishments with Internet penetration reaching nearly 50 

percent. The number of cable TV households is expected to increase to 70 million by 

2004-05, up from 37.5 million in 2001-02, driven by increased content availability and 

affordable pricing from large, consolidated operators. About 10 percent of all cable TV 

households are expected to subscribe to the Internet, driven by lower Prices of cable 

modems and lower access charges. By 2005, the number of mobile phones would grow 
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from 5.8 million in 2002 to 27 million. About 25 percent of all users would also subscribe 

to Internet access driven by new e-commerce applications especially in banking, online   

trading and ticketing.36  Following is the projection and Growth of Internet in India as per 

NASSCOM37: 

2.4. Internet Growth in India (History)38 

Date Internet Connections (millions) Users (millions) 

August 15,1995 0.002 0.01 

March 31,1996 0.05 0.25 

March 31,1997 0.09 0.45 

March 31,1998 0.14 0.7 

March 31,1999 0.28 1.4 

March 31, 2000 0.77 2.8 

June 30, 2000 1.04 3.70 

March 31, 2001 1.6 5 

March 31, 2002 4 10 

March 31, 2003 8 18 

December 31, 2003 11 23 

 

 

NASSCOM (National Association of Software and Services Companies) the apex body 

and the Chamber of Commerce of India's software driven IT industry, recently conducted 

a survey on the growth of Internet in India. The Internet survey was conducted in 68 

cities / towns in India in 2002 (accounting for over 92 percent of the total Internet users 

in the country) on Internet Usage. Trends by different agencies came up with some 

findings, which are as follows:  

• The survey indicates that India's Internet subscribers increased - from a meager 

0.7 million subscribers in November 1998 to over 1.8 million subscribers by 31 

December 2000.39 This significant boost to the country's Internet plans can be 
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accounted to the Government, which has announced several landmark decisions 

that have helped increase Internet penetration in India. 

• More than 200 cities and towns in India have Internet connectivity.  

• As of Sept. 2002, there was a PC base of 6.5 million PCs.  Out of these, there 

were more than 4.3 million machines that had Pentium II and above processors 

(i.e. machines which could be effectively used for Internet).  

• More than 120 private ISPs were fully operational by June 31, 2001 (out of the 

projected 500 licenses to be given by that date).  

• At least 12 private international gateways for Internet are expected in the same 

period. Seven private international gateways were already operational by 

December 2000.  

• More than 86 percent of top 100 corporate companies (who responded to the 

survey) have endorsed the Internet and e-commerce as being an integral part of 

their corporate strategic framework for next year.  

• The capital cities (New Delhi and other state capitals) today account for 79 

percent of Internet connections across the country.    

• More than 81% of PC sales in financial year 2001 were driven by the need to 

access the Internet.  

• 91% of India's corporate websites are located overseas. 

• There has been a substantial increase in Internet Access through all ages. More 

than 11% of all, 40 year olds access the Internet now. The most widespread usage 

is found among the 18-24 year age group. 

• The male: female ratio of Internet Users has changed from 82% of males to 18% 

of females in June 1999, to 74% males to 26% females by 2002.  

• Approximately 16,00,000 households are connected to the Internet  

• Of all Internet Users, the corporate/professional segment forms the largest at 43% 

followed by students at 38%. 

• More than half (59.2%) of the Internet user population use it for information 

seeking purposes, 11.3% use it for education purposes and 8.2% use it for 

entertainment.  
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Similar opinion is echoed by IDC India which states that that it would be in the year 2004 

and 2005, there would be a sharp increase in the number of locations (home, office, 

colleges) at which an average Internet user would start accessing the Internet. As shown 

in the figure below, the 'Internet Touch-point Ratio' (reflective of same Internet user 

accessing the Internet at more than one place) is forecasted to increase sharply in the year 

2004 and 2005. Even according to Boston Consulting Group’s recent report, `Digital 

Dragons,’ India’s number of Internet subscribers will grow at the compounded annual 

growth rate of 42 per cent in the 1999-2004. The population online in India in the year 

2004 according to New Media Review from European travel commission is as follows: 40  

 

Total Online Population (000's) – 27580 

Percentage of Population Online – 2.6 

 

2.5 IDC’s Internet Commerce Market Model (ICMM) version 7.1, 

 

 

 

As shown in the figure 2.5 above according to IDC, by the end of 2000, there were 4.47 

million unique Internet users in India. As per IDC's Internet Commerce Market Model 

(ICMM) version 7.1, the number of unique Internet users in India is slated to grow to 

37.5 million by the end of 2005. This corresponds to a computed annual growth rate 

(CAGR) of 53 percent for the period of 2000 to 2003. India is expected to be next only to 

China in the Asia-Pacific region in terms of total number of Internet users by the end of 

2005. IDC also forecasts that the home and small business segments will drive the growth 

in the Internet user base for the next five years. For the period from 2000-2005, the 
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Internet user base in the home segment is expected to witness a CAGR of 87 percent 

while the same in the small business segment is expected to grow by a CAGR of 72 

percent. According to analyst estimates, India will have 35 million Internet subscribers by 

end of 2004.  According to a recent release of IDC's world acclaimed Internet Commerce 

Market Model version 7.1 (ICMM v 7.1), the number of unique Internet users in India is 

slated to grow to 3.75 crores by the close of 2005.41 Indian Government's Planning 

Commission analysed and anticipated that the number of Internet connections in the 

country will grow from more than 3 million now to 23 million during its 10th Five-Year 

Plan which ends in 2007 where as the estimated number has been crossed in 2003 itself.  

A Right Serve analysis of IRS 2000 reveals interesting facets of the Internet user in 

India.42 The top 10 cities contribute to 60% of the total Internet penetration in India, with 

Bombay at 18%, followed by Delhi & Madras with 11% and 10% respectively which is 

shown below in fig.2.643 

2.6 Findings Of IRS 2000 

 

 

 

Thus to ignore the social ramifications of computer technology is not only shortsighted, 

but also naive.... the Indian Society is moving forward very fast.44 Projections of these 

trends suggest that by the early years of the coming century some 600 million people, or 

a tenth of the world’s population will be users of computers connected to the Internet.  

 

 

http://www.rightserve.com/
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Following are the Top 10 Indian Websites as per Times News Network, Sept 23, 2004 

along with their ranking in the global context.45 

 

2.7 Top 10 Indian Websites 

 

 

What the immediate commercial significance of the diffusion of this set of 

communication utilities, and particularly the extent of expansion of electronic commerce 

on the WWW, remains far from clear at present despite the many optimistic forecasts 

stimulated by the rapid rate of uptake of nascent tele-shopping services. Thus the 

immense impact of Internet on Society can not be ignored and its increasing demand and 

evolution speed is itself giving an idea about the Internet revolution, evolution and 

explosion state in the Global communities and Indian Society in general. IDC India 

predicts that the number of Internet users will grow eight-fold to 37.5 million by the end 

of 2005, despite apprehensions about the slowdown in the growth of Internet users as 

shown in figure 2.8 below46: 

 

 

 

 

 

 

Indian rank World Rank Websites 

1 138 indiatimes.com 

2 175 rediff.com 

3 289 smashits.com 

4 370 shaadi.com 

5 584 ndtv.com 

6 834 sify.com  

7 883 msn.co.in 

8 1048 hindustantimes.com 

9 1051 santabanta.com 

10 1248 naukri.com 
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2.8 IDC India Prediction- Growth of Internet In India 

 ('000') 
Mar- 

97 

Mar- 

98 

Mar- 

99 

Mar- 

00 

Mar- 

01 

Mar- 

02 

Mar- 

03 

Mar- 

04 

Mar- 

05 

PC sales 580 800 1,030 1,405 1,882 1,703 2,318 3,619 6,907 

Households  120 200 287 416 374 524 838 1,508 

Business  680 830 1,118 1,466 1,329 1,794 2,781 4,589 

PC population 1,570 2,120 2,810 3,760 5,070 6,409 8,272 11,274 16,554 

Households     780 1,130 1,614 2,394 3,819 

Business     4,290 5,279 6,658 8,880 12,736 

Population(million) 961 977 993 1,010 1,027 1,089 1,156 1,226 1,301 

PC penetration (per 

'000' population) 
1.63 2.16 2.83 3.72 4.94 5.88 7.16 9.19 12.72 

Internet penetration          

Business (percent)     38 50 60 70 80 

Household (percent)     80 85 90 92 95 

Internet subscribers 25 150 350 650 1,130 1,699 2,792 4,775 7,739 

Business 23 125 224 332 511 739 1,340 2,573 4,111 

Business (percent) 92 83 64 51 45 43 48 54 53 

Households 2 26 126 319 622 961 1,452 2,202 3,628 

Households (percent) 8 17 36 49 55 57 52 46 47 

User to subscriber 

ratio 
         

Business     10 10 10 10 10 

Household     2.5 2.5 2.5 2.5 2.5 

Number of users     6,668 9,786 17,032 31,234 50,182 

Business     5,114 7,385 13,401 25,728 41,113 

Households     1,554 2,401 3,631 5,506 9,069 

          
 

 

Even if this is somewhat overstated it is clear that the Internet is unprecedented in terms 

of the extent of global penetration within the span of a decade, and that it is likely to have 

some profound economic and social impacts. Above figure shows that the Internet in 

Indian Society has invaded in every sphere of social organization making Internet a 

Social power.47 Thus it becomes very important to understand the characteristics of the 

network society, which has been discussed below. 
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III. CHARACTERISTICS OF THE NETWORKED SOCIETY 

 

All the above statistical facts and evidences supports that Internet is evolving as everyday 

common social technology in Indian Society on which the updated and progressive 

members of Society depends heavily because of the characteristics which the network 

Society or Internet Society or Cyber Society possess. Thus keeping into account the 

growing exponential rate of Internet in Global Society it becomes very important to know 

the characteristics of the networked Society, which is enhancing its increasing popularity. 

The Internet in Networked Society is no longer just an esoteric tool used by scientists but 

a ubiquitous infrastructure for everyday activities of ordinary people in this Modern Post 

Industrial Society.48 The Networked Society is influencing the twin disciplines of 

knowledge management and content management.49 Ranging through political, economic 

and ethical issues, the different Internet related issues appear to be infinite. Networked 

Society is also said to be resulting in the “death of distance between different societies”.  

Rather it is the common view that Internet is just one channel in markets, which need to 

be considered on equal footing with others.50  The Internet in Society has become a major 

worldwide communication channel and as an interconnecting media. Its increasing use 

and the continuing rapid development of the related technology are transforming the 

Internet into an important marketplace for goods and services, including financial 

information and securities trading.51 The reason why the Networked Society potentially 

has considerable influence on social Processes can be deducted from a short list of the 

characteristics of the Internet, which are as follows: 

 

a. Global 

In the networked Society, distance no longer plays the role. This is true both 

economically as well as technologically. Internet users only pay telephone charges for the 

connection between their Internet provider and the next interface point. Nowadays, such 

interface points are to be found in almost every local loop. Frequent users of the Internet 

can avail themselves of package offers. Having no infrastructure of its own, the Internet 

uses all transmission paths currently available. Technically speaking, the Internet is a 

service rather than a net. The infrastructure of the Internet is completely International. 
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The ordinary user is often unable to tell where an addressee is permanently resident. This 

is because of the so-called domain names.52 In order for two computers to be able to 

communicate via the Internet, both must have a unique address. This occurs with the aid 

of so-called IP-addresses.53 But no person could remember the long series of numbers 

that one needs in order to be able to correctly identify all the computers around the world 

that have been networked. The task of the domain name is to transform these 

combinations of numbers into abbreviations with which our imagination can identify.54 

Most users cannot infer the place of origin from a domain name, but a state can do so. 

However, it must then conduct a considerable amount of investigation work. It becomes 

even more difficult when the use of the Internet technically also no longer takes place 

within a single territory. There are mainly two reasons for this from the point of view of 

an Internet user, distance hardly plays a role any longer. But it does make a difference to 

the network architecture whether an Internet page has to be downloaded from the USA or 

whether it is available on a local server.55 That is why Internet pages that are commonly 

used are 'mirrored' onto local servers. They are then available for downloading not only 

once, but possibly many times in the most diverse variety of countries. In addition, the 

situation arises more and more frequently that data is processed on a combination of 

several computers rather than on a single computer. A classic example is the employee 

who dials from home into his company's central computer and works on a document with 

his colleagues there. ‘A’, for example, processes used flight tickets in India. Surfing the 

Internet, possible through the use of hypertext, also belongs at this juncture. Hypertext is 

commonly highlighted in blue on most Internet pages.56 Clicking on it brings the user to 

another page. In this manner, the user often changes back and forth between servers in 

various countries during a single session. The individual member in the Society through 

Internet becomes a node of global network and can communicate with number of 

individuals from different Society irrespective of place and distance between the two.  

 

b. Decentralized 

Regulation is much easier when it only has to control a few linked interfaces instead of 

thousands of people or processes. That is why it is of significance for the likelihood of 

regulation that the degree of centralization in the Internet is extremely small. It was 
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originally created in order to maintain communication paths in the event of a nuclear 

strike. Since the Internet is not a single network but a net of networks, control of it, on the 

one hand, is more difficult but, on the other hand, entry into the market of network 

providers is facilitated.57  

 

c. Timeless 

The composer Wolfgang Rihm described the Internet as the medium “in which time and 

space meet”. Initially, this sentence appears to have a very superficial meaning, but those 

members of the Society or the academics who work on Internet quickly learn to value 

email not only because of its cost effectiveness but also because of its instant quick 

timeless services. It is more a case of the marginalization of time zone differences 

between the two continents in their communication exchanges. They no longer need to 

squeeze everything into the short afternoon interval, in which both are seated at their 

desks. Companies that are globally active possess even fine-tuned instruments in order to 

maximize quasi-simultaneous timing. Nowadays, some Multinational companies develop 

products 24 hours a day.58 The Internet bridges long periods and not just ones of a few 

hours length. This characteristic is shared with all retrieval services. However, in contrast 

with services such as pay-per-view, the decentralized Internet is missing a regular clean-

up facility. It also lacks a culture of forgetfulness. Information, which is made available 

on the network, stays there for an indeterminate amount of time. Search engines will 

discover it even years later and give it – almost the same weighting as a message from the 

same day. Even if the originator wanted to remove the message, he cannot be sure of 

success. The fact that the message is erased from the original server does not remove it 

from the net. While special search software does exist that is also intended to find mirror 

images, it does not normally enjoy complete success. 

 

d. Very Cheap 

It costs the same amount to communicate via Internet with one’s neighbours as with an 

Islander from Fiji, and this amount is minute. This not only holds true for transmission 

costs to the next interface, but also for the activities of an Internet provider and for the 

services that can be used via the network. Free e-mail is almost standard, and some 
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companies even exist that charge users no fee at all for their whole Internet access. It is 

almost an integral part of the Internet's culture for a user to be able to access any services 

offered free-of-charge. Those seeking user fees must offer very attractive contents 

indeed. All these reasons point to Internet use being a low-cost decision.  

 

e. Very Simple 

The Internet community uses its own language. What is generally called a letter by most 

People, is derogatively called snail-mail. E-mail is not only much faster, but is also a lot 

simpler for a computer user, since he would also write an ordinary letter on the computer. 

Now, instead of having to print it out, put it in an envelope, attach a stamp and bring it to 

the postbox, with e-mail, he simply points the mouse to the 'send' icon. Responses to 

incoming mail can be made within two minutes using the 'reply' function. One can also 

simultaneously send the same piece of mail to an infinite number of persons via a mailing 

list. Academics working from home soon value access to databanks and electronic 

newsletters. Instead of previously having to go to a library and switch on a photocopier, 

an academic now has the necessary information at his fingertips on a PDF-file within the 

space of a minute. He can even conduct electronic research on the file. All this appears 

trivial, but it brings about a fundamental change in the user's behaviour. Hardly anyone 

would exchange 30 letters a day with others, but no one considers 30 emails to be 

shocking. Because it has become so simple, one sends three lines to someone with whom 

one would previously not even have corresponded. It costs scarcely any additional effort 

to allow other persons to participate in the exchange of ideas via copies or blind copies. 

Those who threaten to sink under the weight of information can use filters to divide it 

into manageable units. 

 

f. Digital 

All Internet communication takes place digitally. Texts, sounds and images are separated 

into yes/no combinations. This has a series of important consequences. Firstly, all these 

types of content can employ the same method of transmission. There is no more need, 

technically speaking, for separate channels for data transmission, for different telephone 

and television cables. More precisely formulated all these transmission paths are in 
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competition with each other. In addition, digital information can be attached to any 

chosen product. Users can add images, sounds or video sequences to their home pages. 

Individual components can also be compiled ad hoc from diverse sources and the visible 

or audible information can be given control signals. In this manner, a differentiated 

copyright protection can be established. A final point is that one can also compress digital 

information. 59  

 

g. Individual 

The Internet is an ideal instrument for transforming mass media into an individual 

medium. The coarsest filter is a search engine.60 Those who know how to operate these 

engines elegantly can find the information they seek relatively quickly by connecting 

several search terms. Frequently used search sites can be stored. Some newspapers supply 

filters that the user places like a grid over the complete range of news offers. This 

procedure can be expanded to the whole programme of a publishing house, or even larger 

parts of the Internet.  

 

h. Wireless 

Since only yes/no data are transported via Internet, it basically makes no difference 

whether a wire or wireless transmission path is used.61 The residents of thinly populated, 

rural areas will therefore in future be less severely disadvantaged from the outset than 

previously the case. Hence, in thinly populated areas, it is sufficient to have a wireless 

connection, which is consistently much cheaper. Wireless transmission also opens up 

completely new possibilities of use.62 Hence the idea of the electronic household has 

become a real possibility.63 By carrying a small transmitter and receiver, one can 

simultaneously control all household appliances while walking past. Small transmitter 

and receiver stations, for which one could, for example, consider using the small 

telephone boxes on the street, would allow practically permanent online use. While the 

lower-flying satellites permit global communication between businessmen, they also 

represent an attractive alternative for reaching users in countries that cut themselves off 

completely from the International flow of information or in countries that attempt to force 
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this information to flow through the eye of a needle controlled by them.64 North Korea 

and Myanmar belong to the first category65, China and Singapore to the second.66  

 

i. Very Secure 

Internet communication is very secure. Indeed, as already mentioned, it was originally 

created in order to maintain communication channels in the event of a nuclear war. The 

technical reason for this lies in the packet-switched character of transmission. The 

complete message is broken down into small data packets. Each packet is wrapped up, so 

to speak, with details that give information about the sender and recipient and which 

assign the packet to precisely this message. These data packets can now take completely 

different paths through the network.67 If a package fails to arrive or is not fast enough, the 

recipient sends an error message to the sender. The missing packet is then sent via 

another transmission path. This all serves to provide protection from the collapse of 

transmission paths and also from deliberate disruptions by an intervening state.68 

 

j. Secret 

There is a facility in Internet that the Users can encrypt the contents of an e-mail before 

transmitting it. Encryption also serves as a tool for authentification purposes. It ensures 

that the transmitted contents really do originate from the person sending the e-mail and 

that they have not been changed in the meantime. The development of data encryption 

technology has come a long way. Of greatest practical use are solutions employing two 

different keys: a public and a private one. The use of two different keys prevents the key 

itself being transmitted directly from the sender to the recipient. This is important, 

because it could be quite easily intercepted at this point. However, with the two key 

systems, the technical instrument needed to deencrypt the message, i.e. the public key, 

can be transmitted quite openly. In practice, many people state it on their homepage. 

They then only have to prevent someone acquiring the second, private key. Those who 

would like to do so may precede a step further. If an encrypted message is intercepted, 

only jumbled-up data is received, but one is then immediately aware that someone has 

sent or received an encrypted message.69 In western industrial nations, this will hardly be 

of significance, since most people will routinely encrypt their electronic traffic. This will 
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not fail on account of the cost, since a very good and effective encryption system, Pretty 

Good Privacy, is available free-of-charge on the Internet.70 Furthermore, security 

authorities in many countries insist that the private key is deposited in a location, which 

they can access in an emergency.71 But there is, once again, a relatively simple counter 

measure to this as well. One initially encrypts a message with a private key that has not 

been deposited. This message that has been encrypted once is then encrypted a second 

time, with a code whose private portion has been deposited at the deposit location. The 

message is then unobtrusive to scanners owned by the state. They appear to have been 

encrypted in a permissible manner. The only real weak spots that remain are (a) the 

moment in which the signal is coded and (b) the moment in which it is encoded. If the 

computer is offline at this point, however, it is extremely difficult for the supervisory 

authorities to exploit these weak spots. 

 

k. Anonymous 

Anonymous letters have always been in existence. But the Internet combines the 

availability of fairly extensive anonymity together with very little effort needed to 

employ it. Chat groups even expressly cultivate a culture of pseudonyms, whose 

attraction lies precisely in the fact that the persons do not meet in real life and that they 

therefore do not need to fear their pseudonyms being exposed. This is a type of electronic 

masquerade. If he so desired, the person running the chat group could pull the mask off 

each visitor's face, because the transmission of the data packets, as we know, only works 

because each computer is uniquely identified via an IP address. An investigator doesn't 

even have to simultaneously determine the communications path, since who spoke with 

whom at any particular time is noted in the so-called log files.72 Just as an extortioner is 

able to put on a pair of gloves and stick letters onto a piece of paper from a glossy 

magazine, an Internet user can make it very difficult for others to identify him. First of 

all, he can make the IP address illegible, by passing the connection via an anonymizer. 

These are so-called remailers. They expressly see their task as removing the sender's 

original IP address and replacing it with their own IP address. If one uses several 

remailers, the prosecution authorities cannot even resort to applying pressure to the 

remailer because only the first remailer would be able to establish a connection to the 
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sender. The user can also employ an electronic agent that executes search and download 

operations in a preprogrammed, anonymous manner. If the user is part of a larger 

community, he can additionally hide behind the firewall, which separates the Intranet 

from the Internet. The task of such firewalls is to precisely make visible no more than a 

relatively large address space, not the actual IP addresses. And finally, one can normally 

log into internal networks from any of the computers attached to that net. So even if an 

investigation authority is able to find out the IP address, it would still not know who had 

used that computer.73 The same problem is posed by Internet cafes, of which a poignant 

examples exist.74  

 

IV. AFFORDANCE OF THE INTERNET 

 

Pre-Internet advances in transportation and communication technology partially 

emancipated community from its spatial confines. The cost of mobility and of social 

contact have decreased with the advent of technologies such as the train, automobile, 

airplane, and telephone People decentralized their active social ties as the financial and 

temporal costs of transcending space decreased. CMC – in the form of email, chat groups 

and instant messaging – introduces new means of communication with friends and 

relatives at a distance. The Internet has the capacity to foster global communities, in 

which ties might flourish without the constraints of spatial distance.75 On the Internet, 

neighbors across the street are no closer than best friends across the ocean. In practice, 

the shrinking of the map of the world is unlikely to go so far. Most ties probably function 

through the interplay of online and offline interactions. Hence, CMC should lessen, but 

not eliminate, the constraints of distance on maintaining personal communities. 

With the telephone, the cost of contact increases with physical distance. By contrast, the 

cost of contact with CMC does not vary with distance but is based on a flat fee, along 

with access to a personal computer and the Internet. For most, the decision to purchase a 

home computer has been based on a desire to expand educational or work opportunities 

and not directly out of a need to maintain contact with distant network members. As a 

result, the ability to use CMC as a form of contact is largely a by-product of a financial 

investment in other activities. In addition to reducing the financial cost of social contact, 
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specific forms of CMC, such as email, provide temporal freedom. Asynchronous email 

means that both parties do not have to be present for contact to take place. Analogous to 

the traditional paper letter, email can be composed without the immediate participation of 

the receiving party. Those with free, high-speed, always-on Internet access are even 

better situated to experience increased social contact with network members. They can 

send messages whenever the urge hits them, without waiting to boot up the computer, 

dial the Internet, or worry about interfering with telephone calls. They can quickly send 

and receive pictures, audio messages, and email. As temporal flexibility becomes more 

important with complex, individualized daily lives, CMC should improve the ability of 

contact to take place for local as well as distant network members. With such a surge in 

Internet usage, it should come as no surprise that its impact on Society has been heavy. 

The reason why Internet is influencing each and every aspect of Society lies in the fact 

that Internet is expanding networking nodes everyday by increasingly connecting more 

and more individuals from offline community and is becoming social technology in 

Society due to social affordance.76 This is because the Internet is not a one-dimensional 

technology in Society but is a multifaceted and multi-user device. Hence it merges 

several media into one medium.  Nor is it static. A set of current and imminent changes 

creates possibilities of social affordance due to which Internet is influencing everyday 

social life of an individual in Society. 77 Even this can also be verified from the fig. 2.9, 

which is about how much charge the Respondents are paying for Internet services as their 

monthly rent.  The rent of the Internet is proportional to number of hours the services has 

been used. 

2.9 Internet Service Rent paid by the Respondents in last three consecutive Months 
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 Last Month 
Last to last 

Month 
Three Months 

back 

> 500 Rs. 65% 53% 61% 

Rs. 500<  35% 47% 39% 

 

Lets take average of the service rent paid by the Respondents in the last three consecutive 

months: 

For Rs. Less than 500/- = 65+53+61 = 59.6= 60 

                    3 

 

For Rs. More than 500/- = 35+47+39 = 40.3 = 40 

                      4 

 

Thus 60% of the Respondents on an average pay less than Rs.500 per month as the 

Internet service Charge and remaining 40% said that on an average they pay more than 

Rs. 500 as the Internet rent. Although the minimum rent charge as received in empirical 

finding was Rs. 100/- and the maximum rent charge received was Rs. 2030/-. The 

number of the Respondents who said that their Internet charges every time is above Rs. 

1000/- were only 15 in number (7.5%) out of total 200 Respondents. Thus evaluating the 

rent paid it is quiet clear that on an average Rs. 500 per month is affordable by people 

belonging to different social strata. This also may be the reason that BSNL has also 

announced that by 2005 they would be in a position to give Internet services on a fix of 

Rs. 500/- per month as Government is making all the effort to reduce the Internet 

Charges. This shows that toady Internet is socially affordable and in the days to come it 

will be much more Cheaper.  

 

The reasons behind social affordance in Internet are due to following facilities and 

qualities available in networked Society, which are as follows: 

a. Broader Bandwidth: Broadband communication facilitates the rapid exchange of 

large amounts of data, instant messaging, feedback, attached text, picture, voice, 

and telepresence.  
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b. Always Connected: Through Internet individual in a Society are always 

connected, one is not required to put efforts into connecting to the web. People 

value 24/7/365 connectivity more than sheer speed.78    

c. Personalization: Computer mediated communications are developing towards 

personalization, with more control over who we want to get messages from, 

when, and about what? This form of communication and the ensuing interactions 

are more tailored to individual preferences and needs. Personalization and 

portability are not the same.  Personalization recognizes anywhere who you are. 

With portability, one can take the device with him.  

 

d. Wireless Portability: Wireless connectivity enables telephone and Internet access 

anywhere and on the go. Randall has identified the everywhere-nowhere 

phenomenon: “Communication will be everywhere, but because it is independent 

of place, it will be situated nowhere.” This facilitates personalized 

communication. The individual in Society becomes the target of communication. 

We call a person and not a place.79 The person is the node to which 

communication is directed. Person-to-person communication is supplanting door-

to-door and place-to-place communication.  

 

e. Equal Access – Any Netizen can access equally the benefits of Internet usage 

without thinking about the social strata to which he belongs. The data available on 

Internet can be availed equally by any individual member of Society across the 

globe irrespective of age, sex, education, economic status etc. Even the digital 

divide -- the socio-economic gap between those who use computer-mediated 

communication and those who do not -- is shrinking. This may mean an increase 

in the small world phenomenon, with potential connectivity over the web to all, 

either directly or through short chains of indirect ties. This can reduce the danger 

of “technological apartheid at the dawn of the Information Age”.  
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V. INTERNET: THE SOCIAL TECHNOLOGY 

Now a days Internet has become the social technology, which is also clear from the 

Internet penetration statistics in India given above in fig.2.8. The phrase Internet- the 

social technology means the Internet in everyday Social Life of individual member of 

Society. As the  Internet evolves, its users and uses grow and  diversify globally. Now 

let’s take an account of the year in which Respondents first listened to the term Internet 

so as to know when Internet penetration in India started gaining momentum for that first 

lets take an account of fig.2.10 which is about the rough estimate of the year when 

listened to the term Internet first as given by the Respondents. As the statistics from the 

fig. 2.10 will give a rough idea that when Internet started reaching the common masses in 

Indian Society. 

 

2.10 Rough estimate of the year when Listened to the term Internet first 

Rough Estimate of the Year when Listened to  the 
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0% 28% 36% 36% 0% 

 

 

Fig. 2.10 state that 72% of the Respondents listened to the term Internet well before 1999 

and only 28% of all the Respondents listened to the term in the year 2000. Thus the 

empirical data suggests and proves that Internet use dramatically increased in Indian 

Society between 1997 and 2000. 
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Now lets analyze the educational level of the Respondents when they first listened to the 

term Internet first because this will give an idea that when Internet information reached 

this new young generation, which is shown below in fig. 2.11. 

 

2.11 Education Level of The Respondents When first listened to the Term ‘ Internet’ 
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Fig. 2.11 represents the educational Level of the Respondents when they listened to the 

term Internet for the first time. The data collected from the fieldwork reveals that 92% of 

the Respondents had heard about the term Internet well before X standard whereas 8% of 

the Respondents said that they heard the term in their senior secondary level. These 

figures indicate that the students nowadays are introduced to the Internet in their Schools 

itself because of the educational policy where computer learning is the part of the 

curriculum and also because in order to be progressive member of Society knowledge of 

Internet is inevitable hence parents also prefer giving extra coaching about computers and 

networking. This shows that Internet in itself is a young Social technology and Internet 

users are also the young population in India. The Internet generation is young, in part 

because this technology was born in the 70’s. So, people of the "X Generation" (birth in 

the 70’s or after) that have been related with computers from their childhood are the 

natural users of the Internet. To ensure it further let’s analyse the age of the Respondents 

at the first use of Internet, which is shown below in fig. 2.12. 
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2.12 Age of the Respondents at the first Use of Internet 
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Fig. 2.12 is about the age of the Respondents when they first started the use of Internet. 

As per the data collected 11% of the Respondents said that they started using Internet 

well before 10 years of age, 74% 0f the Respondents said that they were 10-15 years of 

age at first use, 11% said that they were 15-20 years whereas remaining 4% said that they 

were in 20-25 age group. Of all the data collected it is clear that 85% of the Respondents 

started using Internet before 15 years of age and 15% of the Respondents started using it 

after 15 years of age. This shows that the young generation is introduced to Internet at a 

very young age infact it can also be stated that learning computers and networking 

concept is now a days part of socialization process as the family members are very much 

aware of utility of Internet being User in themselves so teaching networking is must now 

a days. Having an idea about the age at which Respondents started using the Internet now 

lets analyse the educational status of the Respondents at which they started the 

independent use of Internet i.e. the level of the Respondents when they were well 

equipped and accustomed with networking techniques which is given below in fig. 2.13 
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2.13 Educational Status of the Respondents at First Independent Use Of Internet 
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Fig. 2.13 is showing the level at which the Respondents started using the Internet 

independently. The graphical representation of the figures show that 99% of the 

Respondents started using the Internet independently well before Senior Secondary. Of 

these 99%, 3% Respondents started independent use in their primary level and 31% at 

secondary level and 66% at Senior Secondary level where as only 1% started at U.G 

level. This is a good signal that 99% of the Indian youth are well versed with networking 

concept by the age when they are eligible for voting. This is further supporting the 

Internet as a young social technology in Indian society. This shows that 99% of the 

Respondents started using Internet independently well before senior secondary. This 

means that today all school students are well aware of networking concept. Thus our 

present young adolescent generation is well accustomed to the Cyber interactions and 

processes. This also shows that the future of India will be definitely quicker, speedy and 

instantaneous as the adolescent youth are well equipped with Skills of technology. Now 

lets have a look at the reasons given by the Respondents for the first Internet usage, 

which is given below in fig. 2.14. 
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2.14 The Reasons as Given by the Respondents for the First Internet Usage 

The reason for First Internet Usage

0

10

20

30

40

50

Email Surfing Online

games

Chating Banking Others

Internet Usage Types

P
e

rc
e
n

ta
g

e
 o

f 
R

e
s

p
o

n
s
e

s

 

Email Surfing Online games Chating Banking Others 

48% 28% 6% 17% 0% 2% 

 

Fig. 2.14 is about the reasons for first Internet usage by the Respondents to which 48% 

Respondents stated that the first use was email, 28% said the first reason was surfing, 6% 

said that they were introduced to Internet through online games, 17% said it was for the 

purpose of chatting and remaining 2% said various other reasons like result, music, etc. 

Thus the empirical data suggests that Internet usage is definitely changing the way people 

interact with far off relatives, the way they search information. Now in Indian society the 

youth prefer playing online games rather than playing the traditional games like Khoo- 

Khoo or Satoliya, Kabaddi etc. Today preference is given to sitting alone in their room in 

front of the computer screen playing virtual games. As through Internet they can play in-

group with any individual around the globe without bothering for the physical presence 

of the team, with the same joy and same pleasure because online games are based on 

simulation processes. Thus the way people enjoy and recreate is also undergoing changes 

with the Increasing Internet usage in Indian society. Now lets analyse the age of the 

Respondents as Internet users i.e. since how many years the Respondents have been using 

Internet, which is given below in the fig. 2.15. 
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2.15 Age of the Respondents as Internet User 
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The data given in fig. 2.15 reveals that all the Respondents are above one years of age as 

Internet user. Majority of the Respondents that is 42% said that they had been using 

Internet since last 5 years, 36% said that they are 4 years of age as Internet users, 14% 

said they are three years old as Internet user, 5% said they are two years old as Internet 

user and 3% said that they are 1 year old as Internet users. This shows that 78% 

Respondents are more than three years of age as Internet users, which is again 

supplementing that Internet is a young social technology in Indian Society and majority 

of youth are well accustomed with this technology.  

 

VI. INTERNET – THE SOCIAL NETWORK 

 

The computer networks, particularly the Internet, are reinforcing and expanding social 

networks. The role of the Internet in increasing community involvement is also worth 

mention. Even the global research also suggested that the Internet is not a self-contained 

online world. Rather than operating at the expense of the “real” face-to-face world, it is a 

part of it, with people using all means of communication to connect with friends and 

relatives. The Internet is another means of communication, which is being integrated into 

the regular patterns of social life.80  To understand this network lets analyse who has 

introduced Internet to   the Respondents. Thus fig. 2.16 is about the close tie group both 

primary as well as secondary groups who had introduced the Respondents to the Internet. 
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2.16 Who has Introduced Respondents to the Internet 
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Friend Teachers  Media Family  Relatives Online Help Thyself 

43% 11% 14% 25% 7% 1% 1% 

 

Fig.2.16 shows the Internet ties of the Respondents i.e. who had introduced the 

Respondents to the Internet. Of all the Respondents 25 % said that they were introduced 

to the Cyber world by their family members. Amongst the family members, a few said it 

was their parents, brother and sister, cousins etc, 43% said that they were introduced to 

the Cyber space by their friends which is the dominating response, 14% said media 

(newspaper, journals, T.V. etc) introduced them to the Internet, introduction by relatives 

was said by 7% of the Respondents,  and remaining 11% said they were introduced to the 

Internet by Teachers. 2% of the Respondents said that they took online help on their own 

to get introduced to the Internet. This shows that the Network of Internet ties around the 

Respondents, that the majority of the respondent’s family members, friends, relatives and 

teachers are user of the Internet. That is the social ties around Respondents are acting as 

nodes of social network in cyber world. Social relationships are the basis of social 

networks. Relationships are formed through interaction among individuals, whether face-

to-face or mediated by communication technology (telephone, computer networks).81 

Thus Computer networks, like the telephone, can reinforce existing social networks. In 

fact, according to Wellman when computer networks link people as well as machines, 

they become social networks. Computer networks are not just reinforcing -- but even 
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expanding -- existing social networks within the geographic community. Not only do 

people and groups use the Internet, like the telephone, to maintain friendships. They also 

use the Internet to access resources, especially those related to informationi. Social 

networks help to build trust among members. Social trust, also a feature of social capital, 

increases as people get to know each other, to learn who is trustworthy, and through 

experience doing things together (e.g., the bowling league, the PTA, and other informal 

or volunteer work)ii. Even Williams and Newton distinguish between "thin" trust and 

"thick" trust in social networks.iii In small face-to-face communities (tribes, isolated 

islands, rural peripheries), "thick" trust is generated by intensive, daily contact between 

the community members whereas "thin" trust is less personal, based on indirect, 

secondary social relations.82 It is the product of what distinguishes as weak ties among 

members. Weak ties can link members of various social groups to help integrate them in 

a single social environment or geographic setting. That is the Internet regularly facilitates 

linkages between groups or social networks, as members of one group have membership 

in several other groups, using listservs and email. According to Newton thin trust is also 

the basis for social integration in modern, large-scale Society. Where people extend trust 

to others who are distant and unknown, but nonetheless share similar values or beliefs, 

trust is abstract. Abstract trust is increasingly engendered or undermined in modern 

Society, through the institutions of the mass media and education.83 The social capital 

feature 'norms of mutual reciprocity' is very similar to the concept of 'balanced networks' 

in network analysis. A network is balanced by members' returning directly or indirectly 

aid or friendship offered by another member of the network.84 There is 'stock' in aid or 

friendship entitled to a member, in the general amount he or she has given to another 

member of the group. This shows that Respondents social ties are bounded as nodes of 

the cyber network in Society. But one point worth mention here is the fact that 25% of 

the Respondents were introduced to Internet by the family members this shows that 

 
i Wellman, B. (1997). An Electronic Group is Virtually a Social Network. In S. Kiesler (Ed.), 

Culture of the Internet (pp. 179-205). Mahwah, NJ: Lawrence Erlbaum. 
ii Wellman, B., Haase, A. Q., Witte, J., and Hampton, K. 2001. Does the Internet Increase, 

Decrease, or Supplement Social Capital? 

iii William Julius Wilson, The Truly Disadvantaged: The Inner City, the Underclass, and 
Public Policy. Chicago: University of Chicago Press, 1987.  
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socialization about the Internet usage has already been started in the High and Middle 

class families of the Indian Society. The parents who teach how to wish the guest or how 

to respects the elders has now also accepted that the child should be taught how to use 

Internet if they want their children to be updated and informed being the member of the 

information Society. Thus fig. 2.16 highlight that close ties of the Respondents who are 

acting as nodes of Cyber Society but how strong these nodes are it depends on the 

awareness and regularity of these close ties about Internet. Thus fig. 2.17 and 2.18 is 

about the awareness and regularity of the close ties of the Respondents which has been 

given below:  

 

2.17 Close Community Members Awareness: 

Close Community members 
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  Aware Unaware 

Family 94% 6% 

Friends 100% 0% 

Relatives 90% 10% 

Teachers 98% 2% 

 

Fig 2.17 shows the Internet awareness of the social ties of the Respondents. Of all the 200 

Respondents 94% said that their family members are aware of Internet and its Uses where 

as only 6% said that they are not aware of the Internet. All the Respondents said that all 

their friends are aware of the Internet. This again supplements the young population of 

Indian Society is well familiar with the networking concepts. 90% of the Respondents 

said that their relatives are aware of networking and 10% Respondents said that they are 

unaware. 98% of the Respondents said that their teachers are aware of the Internet 
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whereas 2% said that they are unaware. All this shows that the close social ties of the 

Respondents both primary and secondary are aware of the Internet and the networking 

concepts. Thus along with social relation, Respondents also have strong Cyber 

interactions and relations in close knit group. Now let’s analyse the regularity of the close 

knit group of the Respondents which is given below in fig.2.18: 

 

2.18 Close Community members Regularity: 
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0%

20%

40%

60%

80%

100%

Fam
ily

Frie
nd

s

R
el
at

iv
es

Tea
ch

er
s

Regular

Irregular

 

  Regular Irregular 

Family 61% 39% 

Friends 60% 40% 

Relatives 57% 43% 

Teachers 92% 8% 

 

Fig. 2.18 shows the regularity of Internet Usage by the close-knit group of the 

Respondents of 94% aware family members 61% of the Respondents said that their 

family members are very regular infact Respondents said that they are interacting with 

their family members everyday through email, chatting etc where as 39% said that they 

are irregular. Off all the aware friends of the Respondents, Respondents were of the 

opinion that 60% of their friends were regular and 40 % of the Respondents said that their 

friends are irregular. Of all the aware relatives 57% of the Respondents said that relatives 

are regular whereas as 43% said that their relatives are irregular in Internet Usage. 92% 

of the Respondents said that their teachers are regular users where as 2% said that they 

are not regular. Thus Internet today in Indian Society has become an important medium 

for garnering resources -- friendship and aid, including information -- from other 
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members of social networks. Furthermore, increased civic engagement and community 

involvement can be attributed to the Internet among a fifth of Internet users.85  

 

All the above factual facts are enough to support that Social networks facilitate 

community involvement.86 Social needs demand community involvement. Friendship and 

aid are basic social needs (beyond the essentials of food and shelter). Media uses and 

gratification research tells us that people use the media to gratify needs. The social 

origins of needs generate expectations of the media, which leads to differential patterns of 

media use, resulting in need gratification.87 The Internet, especially email and discussion 

lists, reinforce as well as expand social networks and ties. There are clear indications 

from the Respondents that individuals who are members of several social networks are 

using their membership to strengthen the weak ties across different groups. The 'weak' 

ties across different groups, according to Granovetter are crucial in helping communities 

mobilize quickly and organize for common goals easily.88 Online relationships become, 

in the words of Turkle, "intense very quickly because the participants feel isolated in a 

remote and unfamiliar world." Often times, physical isolation plays a part in actually 

initiating someone's experiences with online relationships and communities. Nigel 

Bryant, Haythronthwaite, and Wellman describe the meaning of the term "social 

network" when they write, "Just as a computer network is a set of machines connected by 

a set of cables, a social network is a set of people (or organizations or other social 

entities) connected by a set of social relations, such as friendship, co-working, or 

information exchange".89 In other words, a social network is any group of people who 

interact and who share social ties with one another. It is hardly conceivable that such 

interaction could take place without shared space, even if it is electronically created. The 

terms "network community" and "social network" both describe the same type of 

aggregation.90 The primary social contexts in which social capital forms and grows are in 

the family, the workplace, school and the neighborhood. Coleman and Putnam, among 

others, argue that these sites of social capital formation are possibly the most important 

and prominent, even more so than formal voluntary associations.91  

Thus ultimately at the end it can be concluded based on all the above factual data that all 

the Respondents are well versed in networking concept and rely heavily on Internet for 

http://www.ntsearch.com/search.php?q=Online&v=56
http://www.ntsearch.com/search.php?q=online&v=56
http://www.ntsearch.com/search.php?q=computer&v=56
http://www.ntsearch.com/search.php?q=network&v=56
http://www.ntsearch.com/search.php?q=network&v=56
http://www.ntsearch.com/search.php?q=people&v=56
http://www.ntsearch.com/search.php?q=network&v=56
http://www.ntsearch.com/search.php?q=people&v=56
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communication, information and for various other purposes. As a result the Users are 

reinforcing and expanding social networks. The Respondents are also getting the benefit 

of community involvement due to Internet usage. Hence this can be concluded that the 

Internet is a social technology enhancing and sustaining social networks because of the 

high and strong values which Internet embodies which derives it an almost irresistible 

strength. 92 These include  

➢ Physical values such as speed, timeliness, efficiency and productivity;  

➢ Organizational values such as standardization, systemization, coordination, 

integration and communication and  

➢ Psychological values such as equality of access, public service and empowerment 

of the individual.  

Thus this new mode of social technology and social network is bringing many social 

changes in society. What these new Social changes are is the focal point of the Chapter 3. 
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more information, and on the other hand by adding new kinds of technical applications to allow 
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